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FrieslandCampina, one of the worlds largest dairy companies, has a cooperative history spanning over 150 years. The company fransforms milk into

a wide range of dairy products and ingredients.

Royal FrieslandCampina N.V. is wholly
owned by Zuivelcodperatie  Friesland-
Campina U.A., a cooperative comprising
14,634 dairy farmers from the Nether-
lands, Belgium, and Germany. Through this
cooperative, the member dairy farmers col-
lectively own the company.

FrieslandCampina is committed to produc-
ing net climate-neutral dairy by 2050. The
company is actively working to reduce its
environmental footprint across ifs entire val-
ve chain. lts Climate Plan outlines the 2030
climate targets, the strategies for achieving
them, and the methods for measuring and
monitoring progress.

A SUSTAINABILITY FRAMEWORK BUILT
AROUND NUTRITION, PEOPLE, AND
PLANET

For FrieslandCampina Asia, sustainability
ambitions focus on three key areas: Access
to Nutrition, Nourishing Generations VWith-
out Waste, and Food Security through Local
Milk Sourcing. These areas align with ESG
goals, offering opportunities to make a fan-
gible impact in local markets while creating
value for the business.

Everything FrieslandCampina does is guid-
ed by its purpose: Nourishing by nature.
The company is dedicated to providing
better nutrition for the world and ensuring a
good livelihood for farmers, both now and
for generations to come. FrieslandCampi-
na confributes to nutriious and affordable
food for everyone, from young children to
the elderly. By enhancing the availability
and affordability of high-quality milk-based
ingredients, the company positively impacts
people’s lives.

Delivering excellent nutrition must go hand-
in-hand with taking the best possible care of
the planet. As such, sustainability remains a
fop priority, with a focus on Environmental,

Social, and Governance (ESG) aspects.
This commitment not only grants Friesland-
Campina ifs license o operate but also
serves as a driving force for value creation.

FrieslandCampina’s  sustainability  frame-
work is built around three pillars: Nutrition,
People, and Planet, each with clear goals
and action plans.

Under ‘Nutrition’, FrieslandCampina con-
finuously improves its products and makes
them more accessible, ensuring that not a
drop of milk is wasted in its supply chain.
For 'People’, the company supports the de-
velopment of resilient local food chains and
ensures that everyone involved in the val-
ue chain enjoys fair and inclusive working
standards. Regarding the ‘Planet’, Friesland-
Campina focusses on reducing its carbon
footprint and enhancing its environmental
impact by adopting circular packaging.

In Asia, populations are growing, and so-
ciefies are becoming increasingly affluent.
Yet, despite this progress, many children
remain malnourished.  FrieslandCampina
recognises this through ifs investment in the

Southeast Asian Nutrition Surveys (SEA-
NUTS). The recently completed study high-
lights a significant issue known as the "friple
burden’ of malnutrition.

Malnutrition manifests in  different ways
across the region, with some children being
stunted while others are overweight. Across
the board, all suffer from some form of mi-
cronufrient deficiency. The triple burden of
malnutfrition means that many of these chil-
dren will face developmental challenges,
leaving them disadvantaged for the rest of
their lives.

FrieslandCampina understands the good-
ness of dairy and ifs pofential o transform
lives. The company continually invests in
understanding consumers’ nutritional needs,
ensuring its portfolio evolves to meet these
requirements. FrieslandCampina is commit-
ted to addressing the friple burden of mal-
nutrition by providing access fo nufritious
and delicious dairy products to as many
children as possible. This involves making
these products as nufritious and delicious
as they can be both affordable and readily
available, so every child has the opportuni-
ty fo reach their full potential.
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Recycle Dairy,Product Containers and
Earn] ] Times Rewards

The company is dedicated to giving chil-
dren a sfrong start to the day, promoting
happier, healthier lives, advancing societal
progress, and fostering a more resilient fu-
ture.

Nourishing Generations Without Waste

With rapid urbanisation and increasing
consumption levels in Asia, packaging
waste has also grown. FrieslandCampt-
na envisions a future where every pack it
produces is responsibly managed, from its
creation to collection and repurposing, with
the aim of achieving circular packaging by
2050.

Currently, 86% of its packaging consists
of cans and beverage cartons. While
cans are widely recyclable and recycled
at scale, the company is committed to ad-
vancing circularity in beverage cartons. By
doing so, it aims to reduce its CO, footprint
and pave the way for nourishing future gen-
erations without waste.
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Local Milk Sourcing

FrieslandCampina’s ambition for 2030 in
Asia is fo establish a comprehensive domes-
fic milk supply strategy aligned with its ESG
goals and business objectives. The focus in
this region is on Food Security, Farmer Live-
lihood, and Responsible Farming.

Food Security: The company is working fo-
wards achieving selfsufficiency in local milk
production by supporting the dairy farming
industry in increasing domestic milk vol-
umes. This also involves sourcing more from
local farms while adhering to strict quality
standards.

Farmer Livelihood: Through its Dairy De-
velopment progromme, FrieslandCampina
supports the livelihoods of local farmers by
building sustainable farming capabilities
and providing accreditation, which in tum
enhances productivity and yield.

Responsible Farming: The company is com-
mitted to reducing the environmental impact
of milk production by aligning with ESG
goals. FrieslandCampina is focussed on
lowering the carbon footprint of milk, im-
plementing waste and water management
systems at the farm level, and enforcing
animal welfare and biodiversity policies in
collaboration with local farms.
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SUSTAINABLE INITIATIVES ACROSS ASIA:
LEADING EPR, RECYCLING, AND CIRCULAR
ECONOMY EFFORTS

FrieslandCampina Vietnam leads the way
in implementing EPR laws by cofounding
PRO VN in 2019 and establishing a collec-
tion and recycling partnership with Truong
Thinh (collector) and Dong Tien (recycler) to
manage used beverage cartons.

In Indonesia, FrieslandCampina has part-
nered with Repal to create 50,000 pallefs
from used packaging materials, particularly
those that are lower value and more difficult
fo recycle. These pallets are now used in
the new Cikarang plant.

FrieslandCampina  Hong Kong  (FCHK]
collaborated with Carbon Wallet, a pop-
ular green rewards platform in the city, to
launch o recycling reward programme in
early April. Through this partnership, FCHK
sponsors additional rewards in the Carbon
Wallet app fo encourage recycling among
Hong Kong consumers, who can eam
up to 10X points sponsored by BLACK &
WHITE®, DUTCH LADY®, and LONGEVK
TY® by recycling dairy product packaging.

Sustainable dairy plant spanning
35 soccer fields

FrieslandCampina’s new plant in Cikarang,
Indonesia, spans 25.4  hectares—equiv-
alent to 35 football pitches—and is de-
signed fo process 400,000 kilogrammes
of fresh milk daily. The facility will produce
700 million kilogrammes of dairy products
annually, with the potential to increase out
put to 1 billion kilogrammes. Constructed in
alignment with FrieslandCampina’s Climate
Plan targets, the plant will play a significant
role in reducing greenhouse gas emissions.
Creen innovations, including biomass boil
ers, wasfewater recycling, and a solarpan-
eled roof, will collectively achieve a 45
percent reduction in CO, emissions, a 22
percent saving in electricity, and a 25 per-
cent reduction in water consumption.
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